






Agenda: 10 tendenser og deres konsekvenser for Kommunikation
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En verden af deals og europa er en dårlig 
deal 

5



Bytte- bytte købmand: det transaktionelle world of the deal er det nye paradigme
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Det Nye Regime: "Trumpomuskovia"
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Frygt er vinder strategien fra Trump til Mette: The strategy of fear is to convince us that we 
are underestimating it so that we will fall prey to the paralysis of overestimating it.
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End Of Europa
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Greenlash
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Greenlash: We don't want an eco-dictatorship, God created the sea, the Frisian and 

the coast. The green movement is a dictatorship in disguise.



Greenlash & The Net Zero Backlash: The rise of new 
populism, where immediate concerns about living costs are 
prioritized over the climate crisis.



Thomas Piketty: 
the lower class pays for 

the top’s CO2 

consumption: Lots of 

people, and the more 

socioeconomic 

disadvantaged groups, 

feel that it’s all against 

them.

Poorly targeted policies 

on energy around the 

world place a greater 

burden on poor people, 

for whom energy, food 

and housing take up far 

larger shares of 

household budgets than 

for the well-off









The end of Woke
Hyper masculinity er zeitgeist
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Wokelash, ANTI-LGBT & dead of DEI
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Hyper masculinity er zeitgeist
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Personligheder, kulter, parasociale relationer, 
nyhedsinfluencere og 'influencer-ficeringen' af 

nyheder
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Creator-fication of news: news influencers is the new news on youtube
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Parasocial relationships are the name of the game : Parasociale influencers er 
indholdsskabere, der opbygger en ensidig relation til deres publikum, hvor følgere føler en 
personlig forbindelse uden gensidig interaktion.
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Personalities, cults, Parasocial Relations, News influencers, and the ‘Creator-fication’ of 
news

30



While this marks a shift in how 
audiences consume media— it 
doesn’t signify the end of 
traditional journalism.

In fact, it’s quite the opposite. It 
presents an opportunity for 
journalists and media 
organizations to adapt and thrive 
in a new media environment. In 
other words, they can steal the 
audiences back or, at the very 
least, share them.

It’s time to think of the rise of 
news influencers as not a threat 
to journalism but a call to action. 

Simply pushing out content with a singular point of view is no longer effective. Instead, media organizations 

should consider exploring ways to mimic influencers’ strategies to engage audiences… But how? …. 

Journalists can start by taking a page from the public relations playbook. A story’s life can be extended 

beyond a news site’s digital walls when the reporter shows up on other platforms, including emerging social 

media platforms after the story is published. They can go on a podcast, do an AMA on Reddit or create a 

short video for TikTok



Bliv Metakreative Meta model DJ



.

Fotografiet er 
maleriets dødsfjende 
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Deep Utopia is the real utopia

The future is already here – it's just not evenly distributed
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Nye muligheder opstår, når andre forsvinder. 
Reallokationsmekanismen redder os allesammen
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             Social-first everything

                 Meme Culture are Main Stream Culture Now 

                 The Monopoly on Attention

             Social as the onlye the self

                  brand connection acurator of s an extension of 

         social media self

                    Transmedia storytelling has become individualized



Social-first everything
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Dark social

                Age of the Group Chat

privacy and exclusivity are the new social luxuries





Privacy and exclusivity are the new social luxuries
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Instragram is not linkedin, but Linkedin is instagram

 Social Sorting. X-ODUS & Sociale Convergens
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Social Sorting. X-ODUS & Sociale Convergens
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The Age of Average ->Think Different -> communicate Different 
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Think Different -When the world zigs. Zag.

.
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Attention Is All You Need - Inattention Is All You Got



Informationsinflation



Information inflation



Det døde internet



K- Strategi i en tid med overflod af kommunikation. Sådan overlever vi, når AI gør 
kommunikation billigere og mere tilgængelig
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•
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SOCIAL-FIRST POLITICS = DOPAMINE POLITiCS = PARASOCIAL =  HYPER POLITICS 
= MAGA

82



Q&A
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