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Hvis vi ikke sidder med ved

bordet, er vi pa menuen epsenanr gt

ar ikke gode nok til at
kommunikere hvordan og

Som det udtrykkes af en anonym kommunikationschef, som ofte bliver heorfor, e gar an
udelukket og glemt: "Hvis vi ikke sidder med ved bordet, er vi pa menuen. S
Dem som bliver spist ferst, nédr kampen om ressourcer spidser til".

5%
& by Timme Bisgaard Munk Opdateret oktober 18, 2024 0 X e (2)

| alt for mange ar har k-afdelingen vaeret som computerspillets non-player-
character. En statist og redskab for andre - men nu skal afdelingen se sig
selv som computerspillets hovedperson g



Agenda: 10 tendenser og deres konsekvenser for Kommunikation

« Enverden af deals og europa er en darlig deal
« Det Nye Regime: "Trumpomuskovia”

* Frygt er vinder strategien

« Greenlash

« The end of woke

« Personligheder, kulter, parasociale relationer, nyhedsinfluencere og ‘influencer-ficeringen' af
nyheder

 Bliv Metakreative Meta model DJ

« Deep Utopia is the real utopia: The future is already here - it's just not evenly distributed
« The Age of Average ->Think different - Design different

« Attention Is All You Need - Inattention Is All You Got
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En verden af deals og europa er en darlig
deal



Bytte- bytte kgabmand: det transaktionelle world of the deal er det nye paradigme

The
Economist .
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Det Nye Regime: "Trumpomuskovia"




"Trumpomuskovia": Forstaelse af det Nye Regime

Timothy Snyder, december 2024

Centrale Kendetegn Strukturelle Elementer
« Nyt forfatningsmaessigt regime under « Oligarkisk magtdynamik
udvikling

« Personlighedsbaseret politisk kontrol
- Penge fortraenger borgerne i
magtstrukturen

« Indbygget ustabilitet

‘ _ - Potentielle interne magtkonflikter
- Domineret af to personligheder

- Steerke russiske forbindelser og
indflydelse

Kritiske Implikationer

Regimet repraesenterer et fundamentalt skift fra demokratiske normer til personlighedsstyret
oligarkisk styre, kendetegnet ved ustabilitet og potentielle interne brudlinjer, der kan fere til
systemisk sammenbrud.
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» ESSAY

Fra teknoliberalisme til

teknototalitarisme: Silicon '

Elon Musk, der har skabt

Valleys mgrke drejning

det umiddelbart fremsta
dybt besynderligt, menii

o by Peter Svarre Opdateret oktober 30, 2024 0 X e (27 virkelighaden er Musks

sykofantiske forel
Trump et udtryk
dybe ideologiske s
er gaet igennem Silicon

Undrer du dig ogsé over, at det ferhen sé frihedselskende og liberale Valley de sidsta 5-10 &r
Silicon Valley har taget en merk drejning, hvor ledende teknologibosser

pludselig bekender sig til totaliteere ideologier og stetter op om Donald

Trumps alt andet end teknologiforelskede MAGA-bevaegelse? Hvordan

udviklede Silicon Valleys summer-of-love-vi-skal-redde-verden-med-

teknologi-utopi sig til en merk antidemokratisk og teknototalitser

bevsegelse, der hylder den steerke leder?



Frygt er vinder strategien fra Trump til Mette: The strategy of fear is to convince us that we
are underestimating it so that we will fall prey to the paralysis of overestimating it.
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End Of Europa

Hvis Europa forbliver pé sin nuveerende
kurs, vil dens fremtid ogsé veere italiensk:
en forfaldende, omend smuk,
geeldstynget, dben open air museum for
amerikanske og kinesiske turister.

Europa falder ikke bare bagud i
fremspirende teknologier - det er slet ikke
med i kaplabet.

Europa kommer snart til at ligne det
sene Habsburg-imperium. Det sakker
bagud bade skonomisk og teknologisk,
sidder fast i bureaukrati og domineres
af melankolske minder om tidligere
storhed.

Paradoksalt nok hdber en femtedel af alle
gkonomer, at den dystre situation kan vise
sig at veere en skjult velsignelse, da
situationen maske bliver s slem, at
Europa til sidst vil pabegynde de
nedvendige reformer.

POLITICO

028 Germanelection WarinUkraine French political crisis Newsletters Podcasts Pollof Polls Policynews Events

Europe’s economic
apocalypse is nhow

11



Greenlash



Greenlash: We don't want an eco-dictatorship, God created the sea, the Frisian and
the coast. The green movement is a dictatorship in disguise.




Greenlash & The Net Zero Backlash: The rise of new
populism, where immediate concerns about living costs are

prioritized over the climate crisis.

W Prioritise Net Zero  ® Prioritise Cost of Living
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Q Which of the following statements best reflect your view? The government should prioritise helping the UK reach Net Zero carbon
emissions even if this increases the cost of living for ordinary people. The government should prioritise keeping the cost of living as low as
possible even if this means it has to do less to help the UX reach Net Zero carbon emissions

You talk about the end of the world
while we are talking about the end of
the month

En ny antiklimapopulisme vokser frem i Europa. The Net Zero Backlash er
navnet. At stoppe den folkelige klimaskepsis kraever sin kommunikation.




Thomas Piketty:

the lower class pays for
the top’s CO2
censumption: Lots of
people, and/ithe more
socioecongmic
disadvantaged groups,
feel that it’s all against
them.

Poorly targeted policies
on energy around the
world place a greater
burden on poor people,
for whom energy, food
and housing take up far
larger shares of
household budgets than
for-the well-off
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‘Outraged and furious’
Germans rebel against gas
boiler ban

Germany + Addto myFT)

Green policy forcing homeowners to install heating systems powered by
renewables dubbed the ‘heat hammer’

Germans are worried about the enormous cost of switching “They’re asking way too
from gas or oil-fired boilers to heat pumps and the tight . . '
deadlines the bill imposes. “People are outraged and much of families like ours,
furious,“They can’t understand why it has to happen so said Biert.

quickly.”



The carbon
emissions

of the richest 1%
cancel out the
benefits of

1 million wind
turbines



SHARE OF GLOBAL SHARE OF CONSUMPTION-BASED CO, EMISSIONS, 2019
POPULATION BY INCOME
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The richest 10%
are responsible for
50% of emissions

The middle 40%
are responsible for
43% of emissions

The poorest 50%
are responsible for
8% of emissions

BOTTOM
50%

Klima omkostning
som del af ens indtaegt
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Figure 1.1 Globalincome groups and associated consumption emissions in 2019. Source: Oxfam
and SELI.



The end of Woke
Hyper masculinity er zeitgeist



Wokelash, ANTI-LGBT & dead of DEI

Is DEI dying? Here's the list of
companies that have rolled back the
'woke' policies

List of firms dialing back diversity, equity and inclusion initiatives continues to grow in 2025

Copenhagen Review of Communication

Meta drops DEl initiatives while
Amazon scales them back

Meta will no longer have a team focused on diversity and inclusion.

FILE - Meta CEO Mark Zuckerberg speaks during the tech giant’s Connect developer conference in Menlo
Park, Calif., Sept. 27, 2023. [Photo: Godofredo A. Vasquez, File/AP Photo]

BY ASSOCIATED PRESS 1 MINUTE READ

Joining companies such as John Deere and Walmart, Facebook,
and Instagram’s parent company Meta Platforms Inc. is getting rid
of its diversity, equity, and inclusion program that includes hiring,
training, and picking vendors, a company spokesperson confirmed

on Friday-

16-01-2025
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Hyper masculinity er zeitgeist

Zuckerberg Says Most Companies
Need More ‘Masculine Energy’

®m Rogan interview is latest in sign of shift toward Trump
m CEO says Biden staffers would ‘scream’ and ‘curse’ about Covid

Copenhagen Review of Communication




Personligheder, kulter, parasociale relationer,
nyhedsinfluencere og 'Influencer-ficeringen' af
nyheder



Video is taking over from text
% of UK teenagers who use each platform

100
80 TikTok
Snapchat
60 /Q/__,.y Instagram
Bebo
40
Myspace Facebook
20
> Twitter/X
O I 1 “ 1 I I
2008 2012 2016 2020 2024

Source: FT analysis of Ofcom Media use and attitudes reports
C¢ FT graphic: John Burn-Murdoch / @jburnmurdoch
©FT



Journalism and Technology

Where publishers plan to put more and less effort in 2025 i Trends and Predictions 2025

Net difference between proportion planning to put more effort/less effort into each platform

B OpenAl, Perplexity etc n New Al discovery
6 ] T
] Instagram )
in| Linkedin ]
WhatsApp ]
- ¥ Bluesky n iy Atternative
Piers Morgan: ‘Everyone now gets . GoogleDiscover = et sourees
the power of YouTube’ 7 S
“More people watched the US T - 21
election in America on YouTube i =
in terms of results, analysis and e T
opinions than watched on cable L i 2 S— rey o e
or broadcast for the first time ey R S

ever And how did Trump win?
Well, a large part of it was doing
all the YouTubers and
streamers.

Copenhagen Review of Communication 16-01-2025 24



Why the TikTok era spells trouble
for the establishment

Populism is the winner in the shift from traditional fo social media and
from text to video and audio

JOHN BURN-MURDOCH 5 Added v

News articles”

Social media

Platforms such as TikTok and Instagram now dwarf Facebook, X and Bluesky among young peopie © FT montage

Copenhagen Review of Communication 16-01-2025 25



Creator-fication of news: news influencers is the new news on youtube




People are now as likely to get their news directly from social media
as from reading a news article

% of US adults who get news from different sources

80
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News articles™®
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*Includes online and print

Sources: Reuters Digital News Report; Cooperative Election Study
FT graphic: John Burn-Murdoch / @jburnmurdoch

©FT

These platforms are fundamentally different. Text-
based social media still favoured mainstream
journalism, partly because pithy writing helps — and
the chronological feed rewarded news.

With the pivot to video, the balance tilts the other
way. On TikTok and Instagram, the currency is
charisma, energy and delivery: being firstis less
important than being hyper-engaging.

Copenhagen Review of Communication

Republicans, young adults now nearly
as likely to trust info from social
media as from national news outlets

BY KIRSTEN EDDY

Republicans are now nearly as likely to trust the information that comes from social media

sites as they are to trust information from national news organizations, according to a new

Pew Research Center survey. The same pattern appears among yvoung adults.

Today, 37% of
Republicans and
Republican-leaning
independents say they
have a lot of or some trust
in the information that
comes from social media
sites. This is nearly on par
with the 40% of
Republicans who express
this level of trust in
national news
organizations. Their trust
in national news outlets is
now 30 percentage points

lower than it was in 2016.

Republicans have become more likely to trust
information from social media sites in recent years
% who say they have a lot of/some trust in the information that comes

from , by party

== National news orgs. == Local news orgs.

REF/LEAM REP DEM/LEAM DEM ALL U5, ADULTS
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Parasocial relationships are the name of the game : Parasociale influencers er
indholdsskabere, der opbygger en ensidig relation til deres publikum, hvor fglgere fagler en
personlig forbindelse uden gensidig interaktion.

They're a business,
not your friend.

!

—

Copenhagen Review of Communication 16-01-2025
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Everything is a personality
cult, and maybe just a cult.
You have to cultivate your
own, no matter how small.



Personalities, cults, Parasocial Relations, News influencers, and the ‘Creator-fication’ of
news

“Everything is going away from legacy media to personal-brand media. Some of the biggest stars in the
world are not attached to any networks or newspapers like they used to be when | grew up. Thanks to the
internet and social media, they work for themselves.” Piers Morgan

Everything is a personality cult, and maybe just a cult. You have to cultivate your own, no matter how small.

To do so you must always be relatable, but also ideally aspirational. Just don’t get too out of the reach of
your cultists.

Parasocial relationships are the name of the game. When people call for a Joe Rogan of the left, it seems
like they don’t realize that one of the reasons he is so powerful is that he is many of his listeners’ best friend.
People spend hours and hours a day with him; his show and its extended universe have become an on-
demand loneliness killing service. The power (and value) of that relationship is unmatched.

30



Opinion | How journalism needs to adapt to the rise of news

influencers

Journalists should explore ways to mimic influencers’ strategies to engage audiences — and bring their
foundational skills with them

Start your day
informed and
inspired.

SUBSCRIBE

Get the Poynter newsletter that's right for you.

Media Jobs

While this marks a shift in how
audiences consume media— it
doesn’t signify the end of
traditional journalism.

In fact, it’s quite the opposite. It
presents an opportunity for
journalists and media
organizations to adapt and thrive
in a new media environment. In
other words, they can steal the
audiences back or, at the very
least, share them.

It’s time to think of the rise of
news influencers as not a threat
to journalism but a call to action.

Simply pushing out content with a singular point of view is no longer effective. Instead, media organizations
should consider exploring ways to mimic influencers’ strategies to engage audiences... But how? ....

Journalists can start by taking a page from the public relations playbook. A story’s life can be extended
beyond a news site’s digital walls when the reporter shows up on other platforms, including emerging social
media platforms after the story is published. They can go on a podcast, do an AMA on Reddit or create a

short video for TikTok



Bliv Metakreative Meta model DJ



Fotografiet er
maleriets dgdsfjende

En kunstart for de mislykkede, dovne
og uduelige unge mennesker, som
ikke var gode nok til at male.

En dum, blind og imbecil fascination,
som invaderer kunstens hellige
territorium.

En sammensvaergelse farvet af lige
dele haevn og hjertelgshed. Ja, det
burde forbydes.

Sadan skrev Charles Baudelairei et
abent brev i1859.







FEAR OF THE NEW Technology is not that dangerous !?)

A TECHNO-PANIC TIMELINE
Back in 360 B.C,, Plato worried about the (then) relatively new technology of

e 1ld rely too much on the written record
Plato: Writing o +compl

E NEW. Of course, the reason people
sout it. Which probably makes this the

o remember it. Plato’s complaint may be
will kill memory
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Eduardo Navas definerer metacreativity som remix ved at
kombinere elementerne af remix og sampling med brugen af
parametre.

\ N\ & Rls . Remix indebeerer at tage eksisterende materialer og omdanne
‘\\\\\i dem til nye former, mens sampling fokuserer pa at bruge dele af
‘ \

‘\\)\.‘)‘ ’.’\ A CREA » " eksisterende veerker i nye produktioner.
b

)

/)) 7 })} | metacreativity anvendes parametre til at styre denne proces,
4

-

hvor kunstnere bruger digitale teknologier til at skabe veerker, der

icties After Remix h Lo :
bygger pa og transformerer tidligere materialer.



Deep Utopia is the real utopia
The future Is already here — it's just not evenly distributed



David Graeber
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ChatGPT stole one of my Generative Al is already taking white collar jobs and wages in the
clients that brought in up to online freelancing world
i Change in employment and earnings from writing and editing jobs on an online freelancing platform
fzg)oo a !‘nolntbh'tl tdhon t W?nt after the launch of ChatGPT
= obe cynlca y DU e ertlng % change in monthly freelance jobs... ...and earnings
is on the wall. . . ; |
+ | ¥ I
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Source: The Short-Term Effects of Generative Al on Employment: Evidence from an Online Labor Market (Hui et al, 2023)
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Nye muligheder opstar, nar andre forsvinder.
Reallokationsmekanismen redder os allesammen

Det er ikke sa meget anderledes i dag, end da Henry Ford
fordrev kareten med sine biler.

Nye muligheder opstar, ndr andre forsvinder
Det er ikke nyt, at teknologi rykker rundt pa
arbejdsmarkedet. Det kaldes reallokationsmekanismen.

Behovet for arbejdskraft forsvinder ikke, fordi nogle
opgaver kan automatiseres. De bliver blot flyttet.

Fx Internettet har gjort, at bankerne har brug for
feerre og feerre mennesker til at sidde i kassen.Til
gengeeld ansaetter de langt flere radgivere, der

kan hjeelpe kunderne med deres pensionsopsparing
og aktieinvesteringer. De bliver blot relokeret.

Det er ikke nyt, at teknologi rykker rundt pa arbejdsmarkedet. Her ses

Henry Ford i 1896 pa sin Ford Quadricycle, der havde to gear og en
topfart pa 32 kilometer i timen. © Foto: Spooner & Wells, Newsweek.
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DEEP UTOPIA

LIFE AND MEANING IN A SOLVED WORLD

Nick
Bostrom

“If you just zoom in on an average person in a wealthy
country — a middle-class American, or whatever — and
see how much discomfort and pain and limitation
and then decay there is, it’s not even some kind of
beautiful, melancholy, tragic moments that have
greater significance and cause a spiritual
awakening, but just kind of boring headaches and
like feeling kind of dissatisfied because, you know, you
have some medical condition or are bored at the eight
hours you have to spend at work every day — the kind
of grind of everyday life. This kind of misery is not
theatrical, and it’s not Shakespearean. It’s bloody
annoying, and most people would be happier
without it.”

Nick Bostrom



Social-first
everything




Social-first everything

Meme Culture are Main Stream Culture Now
The Monopoly on Attention

Social as the onlye the self
brand connection acurator of s an extension of
soclal media self

Transmedia storytelling has become individualized



Social-first everything

Social media has gained a monopoly on attention. People are building lives based on
the content they consume.

Social media now operates like a ‘curator of the self’ —and it’s a movement that
brands should pay close attention to.

SOCIAL-FIRST INFORMATION

SOCIAL-FIRST LANGUAGE

SOCIAL-FIRST EXPERIENCE

SOCIAL-FIRST POLITICS = PARASOCIAL = MAGA

Copenhagen Review of Communication 16-01-2025 49
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Dark social
Age of the Group Chat

privacy and exclusivity are the new social luxuries



Group-Chat Culture Is Out of
Control

The most social social media these days is ... texting. And it’s gotten

overwhelming.

By Faith Hill
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Privacy and exclusivity are the new social luxuries

95% of content-sharing activity occurs on dark social. This shift from
public to private sharing can partly be attributed to the stress and
anxiety from social media’s pressure to be perfect. In this context,
privacy and exclusivity are the new social luxuries.

The average adult is now part of 30 active group chats and the way
we’re communicating as a nation is evolving, with group chats now

surpassing 1-2-1 conversations

Copenhagen Review of Communication 16-01-2025 55



Instragram is not linkedin, but Linkedin Is instagram
Social Sorting. X-ODUS & Socliale Convergens
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Social Sorting. X-ODUS & Sociale Convergens

LinkedIn is becoming more like Instagram, with frequent posts, personal updates and increased
engagement. Meanwhile, Instagram is taking on LinkedIn’s work/life feel as more work connections
view your personal life in Stories.

Seismic shifts are shaping the use of major social networks and newer platforms. Users are
rethinking their choices: which networks to use? How to use them? Who to follow?

Brands face similar ‘sorting’ decisions: where should ad spend be allocated? What platforms present
an issue for brand reputation? And which networks are priorities for community-building?

A perfect storm is brewing: users are being buffeted by rapid developments in the social media
ecosystem (like Twitter/X’s decline), the fast growth of alternatives, tightening regulation of teen
social media usage, and new laws for social media safety.
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The best thing about Al is its ability to

learn
predict
make

understand

do
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2.9%
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Think Different -When the world zigs. Zag.

But it’s not all bad news. | believe that the age of average is the age of
opportunity.

It’s time to cast aside conformity. It’s time to exorcise the expected. It’s
time to decline the indistinguishable.

For years the world has been moving in the same stylistic direction. And
it’s time we reintroduced some originality.

Or as the ad agency BBH says.
When the world zigs. Zag.
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Attention Is All You Need - Inattention Is All You Got



Informationsinflation

Al medfarer, at
kommunikationens veerdi falder.
Al gar det muligt for enhver at
skabe og sprede tekst, video og
billeder i realtid pa diverse
platforme.

Dette overskud gor det
vanskeligere at afsaette tid og
ressourcer til at filtrere og
evaluere den hastigt voksende
strem af indhold |

B il

NFILATION>



Information inflation

The proliferation of Al-generated content is devaluing
communication.

As Alempowers anyone to produce and disseminate |-
text, video, and images instantaneously across multiple -
platforms, the overwhelming volume of content makes |
it increasingly challenging to dedicate time and |
resources to filtering and assessing its quality.




Det dgde internet

1.

2.

real content generated by
real people dominated.

fake content generated
by real people to deceive
(think fake reviews,
Cambridge Analytica,
etc.).

Finally, the era of fake
content created by Al.

Experts estimate that as
much as 920 % of online
content may be synthetically
generated by 2026.

= EURTPOL

Facing reality?

Law enforcement
| and the challenge
! of deepfakes




K- Strategi i en tid med overflod af kommunikation. Sadan overlever vi, nar Al gar
kommunikation billigere og mere tilgaengelig

« Hvilke af vores nuveerende kommunikations Ilgsninger vil kunderne og medarbejderne selv
kunne klare med Al uden 0s?

Ligesom rejsebureauer har oplevet, at kunder nu selv kan planleegge rejser via Al, skal virksomheder
veere forberedt pa, at Al kan overtage nogle af deres services. Rejsebureauer har mattet omstille sig
til at tilbyde unikke oplevelser i stedet.

« Hvilken ekspertise skal vi udvikle for at forblive foran Al?

Virksomheder mé fokusere pa at udvikle kompetencer, som Al ikke kan matche. For eksempel ma
laeger, i takt med at Al bliver bedre til diagnosticering, styrke deres menneskelige kompetencer som
empati og tveerfagligt samarbejde.

« Hvilke aktiver kan vi opbygge for at forblive konkurrencedygtige som fag og medarbejder?

Fokuser pa varige konkurrencefordele som brands, kunderelationer og fysiske aktiver. Eksempelvis
vil evnen til at forsta kundebehov gennem dybdegaende research blive vigtigere end selve
produktdesignet, som Al kan handtere.
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Dopamine Culture Eats Content
for Breakfast

Er du allerede fristet til at scrolle ned for at se, hvad det naeste er? Sa
velkommen i dopamin-kulturen! Du har ingen tdlmodighed, og du er ikke
alene.

d e
Gad vidl
den ar i dag? Photo by SOURCE: TED GIOIA
Danist Soh /Un

by Judy Hermansen Opdateret december 13, 2024 o X O é)

Hvis det hele lyder lidt junkie-agtigt, er det ikke helt ved siden af. Det er en
afhaengighed af stimuli, som gér lige i krybdyrhjernen og udleser et
dopamin-fix, der ger dig glad i Iaget. Hjernens belgnningssystemer er
skreemmende primitive, men effektive. Og du vil bare have mere, sé du
hopper pa det igen og igen....



nature » nature communications » articles > article

Article | Open access | Published: 15 April 2019
Accelerating dynamics of collective attention

Philipp Lorenz-Spreen, Bjarke Merch Mansted, Philipp Hovel & & Sune Lehmann &

Nature Communications 10, Article number: 1759 (2019) | Cite this article

103k Accesses | 134 Citations | 1076 Altmetric | Metrics

Abstract

With news pushed to smart phones in real time and social media reactions spreading across
the globe in seconds, the public discussion can appear accelerated and temporally
fragmented. In longitudinal datasets across various domains, covering multiple decades, we
find increasing gradients and shortened periods in the trajectories of how cultural items
receive collective attention. Is this the inevitable conclusion of the way information is
disseminated and consumed? Our findings support this hypothesis. Using a simple
mathematical model of topics competing for finite collective attention, we are able to explain
the empirical data remarkably well. Our modeling suggests that the accelerating ups and
downs of popular content are driven by increasing production and consumption of content,
resulting in a more rapid exhaustion of limited attention resources. In the interplay with
competition for novelty, this causes growing turnover rates and individual topics receiving
shorter intervals of collective attention.
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The Rise of Dopamine Culture

SLOW TRADITIONAL CULTURE FAST MODERN CULTURE DOPAMINE CULTURE

ATHLETICS PLAY A SPORT - WATCH A SPORT GAMBLE ON A SPORT
JOURNALISM NEWSPAPERS . MULTIMEDIA CLICKBAIT

VIDEO FILM & TV REELS OF SHORT VIDEOS

MUSIC ALBUMS - TRACKS

IMAGES VIEW ON GALLERY WALL - VIEW ON PHONE SCROLL ON A PHONE

COMMUNICATION HANDWRITTEN LETTERS - VOICE/EMAIL/MEMO

RELATIONSHIPS COURTSHIP/MARRIAGE " SEXUAL FREEDOM

SOURCE: TED GIOIA
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SOCIAL-FIRST POLITICS = DOPAMINE POLITICS = PARASOCIAL = HYPER POLITICS
= MAGA

Hyper politik refererer til en
intensiveret form for politik, hvor
kommunikation og strategi
domineres af digitale platforme
og konstant
medieopmaerksomhed.

Det indebeerer ofte korte,
polariserede budskaber designet
til at veekke steerke folelser og
skabe engagement online.

Hyperpolitik fokuserer mere pé
iscenesaettelse og virale effekter
end pa dybdegdende politisk
substans.
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